[image: image1.png]e

-\~ W

2016 Impaired-Driving CaMBRGNINN: v M

~—

EENHTSA





2016 Drive Sober or Get Pulled Over 
Enforcement Campaign
CALL TO ACTION: 

Working Together to End Drunk Driving
As a law enforcement officer, you have one of the toughest jobs in the country. Day and night, 24/7, you work tirelessly to protect citizens, seeing your fair share of troubling and devastating scenes. Drunk-driving crashes are likely scenes you are all too familiar with. In 2014, there were 9,967 people killed in drunk-driving crashes, making up nearly one-third of all traffic fatalities that year. In fact, on average, over 10,000 people have died each year (2010 to 2014) in drunk-driving crashes. As traffic safety partners, we do our best to make sure drivers and road users are safe. Yet there’s still so much for us to do. Labor Day is nearing, and it is one of the deadliest holidays for drunk-driving crashes. As summer winds down and the holiday approaches, we must intensify our efforts to let drivers know that drunk driving is a deadly crime we won’t tolerate. Help us spread the message: Drive Sober or Get Pulled Over. 
As part of this high-visibility enforcement campaign, communication is essential. When drivers are better informed about the dangers—and the consequences—of drunk driving, they are more inclined to obey the law. Let your community know your mission is simple and clear: you are out to save lives. To help spread the message in your area, make sure you get the campaign message out early, letting drivers know that August 19-September 5, 2016, is the campaign timeframe, and that your agency is stepping up enforcement efforts and showing zero tolerance for drunk driving. Additionally, make use of the communications material provided by NHTSA in the Products for Enforcement Action Kit (PEAK) and at trafficsafetymarketing.gov. Use both social media and local news outlets to help you maximize your reach.
The Strategy
To further help enforce the life-saving message of sober driving, show zero tolerance in enforcement. The facts are strong, but they aren’t always enough to deter drunk-driving behavior. Drivers need to know that if they are driving drunk, they will be pulled over and arrested. NHTSA recommends that as an agency, you:

· Maximize your enforcement. High-visibility enforcement is achieved when you add greater numbers of patrols, both fixed and roving. Add checkpoints where possible. Show drivers in your community that you are committed to this effort.  

· Know the stats. During the 2014 Labor Day holiday period (6 p.m. August 29th – 5:59 a.m. September 2nd), 40 percent of fatalities in traffic crashes involved a drunk driver, which was the highest percentage over the five-year period from 2010 to 2014. Additionally, drunk drivers can be out on the road at any time of day, but nighttime is especially dangerous. During the 2014 Labor Holiday period, 83 percent of deaths in drunk-driving crashes occurred at nighttime. 
· Show zero tolerance. Nationally, it’s illegal to drive with a BAC of .08 or higher. Yet in 2014, one alcohol-impaired driving fatality occurred every 53 minutes. Among children (14 and younger) killed in traffic crashes, approximately 1 in 5 were killed as passengers in drunk-driving crashes—and in 56 percent of those cases, it was the child’s driver who was impaired. In the month of August, over the 5-year period from 2010-2014, 7 percent of drunk drivers in fatal crashes had one or more previous convictions for impaired driving. 
NHTSA Thanks You
As safety partners, we at NHTSA are proud to stand by your agency and support your law enforcement efforts as you keep America’s roads safe. We are grateful for your help and your commitment to traffic safety. This mission could not be accomplished without you. Thank you for your work and dedication during the 2016 Labor Day Drive Sober or Get Pulled Over campaign. 
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